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AN IDENTITY IS STOLEN

=VERY THREE SECONDS.

I’'m Todd Davis, CEO of LifeLock and 457-55-5462 is my real Social
Security number*

| give it out just to prove how safe your
identity is with LifeLock.

LifeLock, the industry leader in identity
theft protection, takes proactive steps
to help reduce the risk of identity thieves
destroying your credit and ruining
your good name - even if they get your

information. And remember, what we
don't stop, we'll fix at our expense, up
to $1,000,000. I'm so confident in
LifeLock’s ability to protect my identity
| publish my Social Security number. To
give you that same level of confidence
and peace of mind, I'd like to give you
LifeLock for 30 days, absolutely free.

Here’s what you’re getting with LifeLock:
+ Proactive Identity Theft Protection

+ Reduced Junk Mail and Credit Card Offers
+ Request Free Annual Credit Reports

+ WalletLock™ — Help replacing the contents of a lost wallet**
+ $1 Million Total Service Guarantee

30 DAYS FREE

cALL 866-328-0468

LifeLock. =

#1 In Identity Theft Protection

O

* Never share your social security number unnecessarily. * * WalletLock excludes pictures, cash and other monies.
No payment, no obligation for 30 days. After 30 days your credit card will automatically be billed. You can cancel at any time without penalty.

Ad provided by MediaBids.com. 1-866-236-2259.
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Thursday, October 22, 2009
1:30 PM - 5:00 PM (CT)

Auditorium
1934 Poplar Avenue
Memphis, TN 38104

N . Join the discussion on Twitter #ltcmemphis

LEVERAGING
THE CONVERSATION

Social Media Tools / Strategy / Policies

Keynote:

With the goal of facilitating the 3 CLEN GILMORE

conversation on ways to “leverage”
social media in your business, this
event will analyze how social media
tools are impacting business, strategies
for implementing social media into
business and social media policies that
best serve individual businesses.

The 6 panel members and keynote
speaker, who each represent a unique
business perspective, will share their
expertise and business experiences
involving social media. The discussion
will expand on the previous two event's
topics, while introducing current and
relevant concepts that are perfect for
first-time and returning participants.

AMY HOWELL
Howell Marketing
Strategies, LLC

Panelists:

BRAD WILKERSON
Founder and Digital
Consultant, 68 comeback

“Latest Tools, Applications and
Tricks of Social Media”

Thursday, October 22nd
1:30-5:00

Memphis Brooks Museum of Art
Auditorium

BRYAN SIMKINS

Marketing Specialist

Advisor, FedEx

“Latest Tools and Strategies for
Big Companies”

1:30: Welcome

1:45: Keynote address by Glen
Gilmore a.k.a. “TrendTracker,”
Social Media Consultant,
Gilmore Business Network

2:15-2:30: Break

2:30: Introduction of Panel
2:30-3:30: Panel overview

3:30: Audience Q&A with panel
4:30-5:00: Cocktails and Networking

ROWENA TRACK

Vice President

of Internet Marketing,

The Service Master Company
“Evolve your Digital Strategy through
Innovation, Customer Centricity,
and, End-to-End Integrated Powerful
Digital Customer Experiences”

TICKET INFORMATION

Registration available at www.howell-marketing.com

(a.k.a. “TrendTracker”), Social Media Consultant, Gilmore Business Network

"Ten Secrets for Social Media Success” - Important tips for starting, progressing, and
excelling in social media. Learn the key rules of engagement, free tools that will make your
time spent more efficient and effective, techniques to help you connect and stay connected,
and methods and strategies to achieve your specific goals.

Moderator:

* ERIC BARNES

Publisher, The Daily News
& The Memphis News

KEVIN KERN

Public Relations Director,
Elvis Presley Enterprises, Inc.
“The King of Content: Using
content to encourage social
networking activity and growth”

| CHARLIE HILL
Member Lawyer,
Glankler Brown, PLLC
"Social Media-
Legal Ins and Outs”

MARK NORRIS, ESQ.

The Honorable Tennessee
State Senate Majority Leader;
Special Counsel, Adams and
Reese LLP

“The Power of Social Media
for Politicians”

General Admission, $50, Student Admission, $25 available at www.howell-marketing.com
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